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Media Representation of Gender Issues: A Case Study of Nine Chinese News Agencies’
Reports on Tu Youyou as Nobel Prize Laureate
ZHANG Jingjie WANG Xuegi
( Communication University of China Beijing 100024 China)

Abstract: This article analyses online news reports on Tu Youyou’ s receiving the Nobel Prize from nine media
(including People. cn the Beijing News News Guangdong Ifeng. com Women of China Sina NetEase
Sohu Tencent) using content analysis under the framework of Gender studies. The research found out that al—
though these media did pay attention to the fact that Tu Youyou won the Nobel Prize few of them have cov-
ered the story and set the agenda from the perspective of gender. In general the media set the agenda of gen—
der issues in a diversified way. Some of them covered the story from a perspective of gender equality and gen—
der justice ( news reports with gender sensitivity) while some of them covered the story following a normal
journalism way ( news reports without gender sensitivity) . Moreover some of the media set the agenda in a
way of discrimination and gender differences ( news reports with gender discrimination) . The research found
out that all media except Women of China covered Tu Youyou’s story without gender sensitivity. Media pays
too much attention to Tu Youyou’ s appearance clothing and family relationship because of the gender “ga—
zing” towards women. This mode of media content production and dissemination show that the media didn’ t
pay enough attention to agenda — setting of gender or “sexualization” of gender issues.
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